Analytics Services

+ Marketing data * Media Strategy
‘ + Markets researches Complex advertising campaigns

" * Media and OOH researches Adaptation of Ad products
‘ Creative works, design, production

_ Internet marketing and mobile
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and other events

Cant komnaHun RUSAPAI (BnaanBOCTOK)

o0 <> m ‘ BA. .T
%‘,‘ R U S What We Think Team WhatWe Do About Russia Pacific  Welcom | { “y® A y §© 2 o Founded 152 8_0_0 000
| years ago citizens

Mm

; " . B
b o -_——
| . > ot | and Siberia
> WOSCDW

OPEN RUSSIA via
Russian Asian paciric + siBerIA } S 7000 . 18 %
of total square (25 min people)

PaCIfIC Adve rt|S|ng HON-G uoua ' ozaot:slizopulation

®o_ ® » il | e o7 KU
Initiative & o .
- . st . . - RUSSIA .

GENERAL IDEA

We focus at the point at which Russia Pacific and Vladivostok (€ ...........
IN particular is the best gateway for Asian and Pacific Rim " Lo°

brands penetration to the Russian market. VLADIVOSTOK
a W e We know Russian audience needs, attitudes and behavior like ~ 8
no others. We also know that the population of Russia Pacific

and Siberia iIs much more adaptive for Asian brands than
the population of European part of Russia. EAST AND WEST The population of the Russian Far East Historically the Russian Far East was very
We'll help your brands, goods and services find their . ) has high loyalty to Asian consumer goods,  adaptive for the influence of Russian-Asian
consumers in Russia. IN ONE PLACE in Russia brands, culture, style of life, nutrition commerce.

traditions.
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4 OFFICES HEAD OFFICE IN VLADIVOSTOK

in RUSS'A Pogranichnaya Street, 15 Office 304

Vladivostok, Russia, 690091
PACI FI c E-mail: welcome@dvregion.ri
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We were born and grew up in
the Far East of RussiaLWe love
Pacific Ocean. It is our source
of energy and crea |

We are sure that working with nice, fun
and talented people always results in effective

PRTIR, | R A e W WoR We were born af‘d grew up in the work. We believe in what we do and we want to
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and we want to work with the people who challenging new strategies and ideas | tary school. | returned after university and went
| was in elementary school. | returned after &ing & , o
share our beliefs. ‘ . on to work for a newspaper. While it was great
MHborpaduka We are energetic, flexible and innovative. | ' university gnq went on to work fj:::r .? nNews- @ W OT KNneHTa OUR KEY EMPLOYEES: § fun, I didn't get the job satisfaction I'd hoped for.
We are ready for challenging new strategies | T PTG AN S A A 1C-BUTPUKC Cw Lol ' In 6 months | found my dream job at DV Region.
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N0 BnaanBoCToKy NO3UTUBHbIE BNEYaTNEHUS O Hallen pabore.

When client needs cross borders we are the experts
of Russian market as well as of promotion Russian
brands in Asia. 108
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